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ABOUT THE EBU 


The European Broadcasting Union (EBU) is the world’s foremost alliance 
of public service media (PSM). Our mission is to make PSM indispensable. 

We represent 115 media organizations in 56 countries in Europe, the 
Middle East and Africa; and have an additional 34 Associates in Asia, 
Africa, Australasia and the Americas. 

Our Members operate nearly 2,000 television and radio channels 
alongside numerous online platforms. Together, they reach audiences of 
more than one billion people around the world, broadcasting in almost 
160 languages. 

We strive to secure a sustainable future for public service media, provide 
our Members with world-class content from news to sports and music, 
and build on our founding ethos of solidarity and co-operation to create a 
centre for learning and sharing. 

Our subsidiary, Eurovision Services, aims to be the first-choice media 
services provider, offering new, better and different ways to simply, 
efficiently and seamlessly access and deliver content and services. 

We have offices in Brussels, Rome, Dubai, Madrid, Moscow, New York, 
Washington DC, Singapore and Beijing. Our headquarters are in Geneva. 


Discover more about the EBU at www.ebu.ch 
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WELCOME FROM 
OUR PRESIDENT 



Tony Hall 

EBU President 


2020 is the EBU’s 70 th 
anniversary. It is a landmark 
for us and an opportunity to 
highlight the vital role public 
service media has played over 
the decades - and is ready to 
play for the future. 

At the beginning of the year, 

I spoke about why I believed 
public service media was more 
needed now than at any point 
in the EBU’s history - to inform 
our democracies, reflect our 
culture and our values, and to 
be the cornerstone of Europe’s 
vibrant and diverse creative 
industries. 

The coronavirus pandemic has 
demonstrated all too clearly 
why public service media 
remains as critical now and for 
future generations as it has 
been over the last 70 years. 

It also demonstrated the 
importance of the EBU in 
bringing us together as media 
organizations to inspire 
one another and share our 
experiences. 

At the EBU, we’ve worked 
hard over the last year to 
ensure we are responsive to 
the needs of all our Members 
and can help them quickly 
respond to all challenges - no 
matter how unexpected! 

This year, we’ve been 
working to help secure a 
regulatory framework that 
promotes financial stability, 
editorial independence and 


the continuing evolution of 
public service media. We’ve 
been promoting gender 
equality across all our 
media organizations. And 
we’ve advanced technical 
activities to support PSM 
seizing the opportunities 
of our converging media 
environment. 

At the start of our Presidency, 
Delphine and I made a firm 
commitment to putting 
‘Members first’ at the EBU. 

We hope we’ve been able to 
show what we can all achieve 
together, celebrating our rich 
diversity. 

Transparency and 
accountability have been 
hallmarks of our Presidency. 
Together, we’ve revised 
the rules and procedures 
for elections to ensure the 
make-up of our Board better 
reflects the diversity of our 
Union. We’ve improved 
communication channels so 
you can make the most of 
the services on offer. We’ve 
highlighted efficiency and 
delivering value for money, 
and we have agreed new KPIs 
and savings targets. And we’re 
proposing a new member 
fee model which will be more 
open and accountable to all. 

I want to offer my sincere 
thanks to all my colleagues 
for their support. I profoundly 
believe we are stronger when 
we work together. 


After two years in the role, 

I will be stepping down as 
President of the EBU later this 
year. I will continue to support 
the EBU and the cause of 
public service media in any 
way I can in the years ahead. 
Thank you for your support 
and, above all, for your 
friendship. 
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FOREWORD 



Noel Curran 

EBU Director General 


Welcome to the 
EBU’s Annual 
Report for 
2019-2020 

2020 was a year none of us 
could have anticipated. The 
coronavirus pandemic led to 
a period of unprecedented 
change both for ourselves 
and for our Members. Remote 
working solutions needed to 
be devised, schedules re¬ 
arranged, new technologies 
developed and new services 
launched. 

In response to this, we have 
produced a slightly abridged 
Annual Report to allow for 
a longer report on how the 
EBU and our Members have 
responded to the pandemic. 
You’ll find a copy of that on 
our website at: www.ebu.ch/ 
publications 

Member Services 

2019 saw the roll-out of the 
EBU’s new Member Services 
Strategy - Together. The 
new strategy is focused on 
helping our Members address 
their challenges, navigate 
digital transformation and 
secure their future as well as 
promoting their contribution 
to society. 

The strategy implementation 
work plan achieved an 87% 
completion rate in 2019, 
demonstrating how well 
staff have embraced the new 


strategy and used it to refocus 
their activities. 

To highlight just a few of the 
many achievements in the last 
12 months: 

- We launched a new Young 
Audiences Initiative to help 
our Members have a better 
understanding of this key 
demographic and strategies 
for engaging with them. 

- We published our EU policy 
priorities for the next 5 years 
- calling on policy makers 

to support European media 
and protect access to PSM 
content. 

- We strengthened our sports 
rights portfolio, signing new 
deals with a wide range of 
federations including UEFA, 
A.S.O. (Tour de France) and 
the IBU. 

- We published new reports 
looking at key issues 
affecting our membership 
including gender equality, 
democracy and PSM, 
news and Al and digital 
transformation. 

- We helped establish a 
5G Media Action Group, 
supported by more than 60 
organizations, designed to 
give the media industry a 
voice in the 5G debate. 

Eurovision Services 

Eurovision Services enjoyed 
a busy and eventful first year 
of operation. As well as acting 
as Host Broadcaster and 
distributor for major events 


such as the IBU Biathlon World 
Championships 2020 and UCI 
Road World Championships 
2019, work has continued 
apace on the development 
of the Content Hub which 
will simplify the complex 
workflows associated with 
live broadcasting from major 
events. We’ve also opened 
a new Technology Hub in 
Madrid which we hope will 
become a centre of excellence 
for software engineering and 
digital services. 

Thanks to everyone across our 
membership for their support 
and engagement over the 
year. 

We know the last few months 
have been particularly 
demanding for all of us and 
that the road ahead will not 
be easy, but we hope our 
new ‘Members first’ strategy 
means we are in a good place 
to tackle those challenges 
together. 
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MEMBER 

SERVICES 



The EBU is the world’s leading 
alliance of public service media 
(PSM). 

We bring broadcasters together 
to share content, knowledge and 
inspiration. 

We believe strong PSM is at the 
heart of democratic societies and 
are committed to championing 
and upholding its value at both a 
national and international level. 


















































































































VOICE OF PUBLIC 
SERVICE MEDIA 


As the Voice of PSM, we work throughout the 
year to safeguard independent broadcasting, 
sustainable funding and the best possible legal 
and technological framework for our Members. 


EURKWISION 

DEBATE 


With a new European 
Parliament and a new 
European Commission taking 
office, the past year was an 
important one to ensure that 
the voice of PSM was heard in 
Brussels. 

As the change of leadership 
was happening, the EBU 
organized the Eurovision 
Presidential Debate, bringing 
together the lead candidates 
vying to be the next president 
of the European Commission. 
EBU Members ensured this 


key democratic exercise 
reached 4.6 million people 
across 18 markets. 

We published our Policy 
Priorities for the European 
Commission mandate of 
2019 - 2024 calling on policy 
makers to support European 
media and ensure citizens 
can continue to access 
independent, diverse sources 
of news and information. 

Over the past year we 
also worked to help shape 


policies that impact many 
areas of PSM. These include 
defending media pluralism 
and freedom; delivering the 
increased responsibility of 
online platforms; securing the 
integrity of media content 
and clear brand attribution 
on digital platforms; ensuring 
public value content is 
easy to access and to find; 
competition law reform; 
guiding responsible Al, 
securing efficient and 
reliable media distribution 
and preserving the open 
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internet. We organized a 
range of events and direct 
meetings with policy makers 
to communicate our points 
of view and have quickly 
established strong working 
relationships with the new 
decision-makers. 

Our work on several EU 
funded projects came to 
a successful conclusion 
in 2019. One such project 
was MediaRoad, an EBU- 
coordinated collaboration 
between European media, 
producers, and researchers 
to accelerate innovation 
across the sector. MediaRoad 
received an extremely positive 
final review from independent 
experts mandated by the 
European Commission. 

Our work over this period 
positioned the EBU well 
to ensure that the voice of 
PSM is taken into account as 
the European Commission 
prepares proposals for 
landmark regulation including 
the Digital Services Act, 
the European Democracy 
Action Plan, a European 
Data Strategy, an Artificial 
Intelligence policy, and more. 

Across Europe from Slovenia 
to Lithuania, Luxembourg 
to Bulgaria we have also 
been working closely with 
Members to try to secure 
their independence and 
sustainability. 

Our Partnership Programme, 

coordinated by our Member 
Relations Department, has 
continued to provide Members 
in over 15 countries with 
bespoke assistance including 
help to attend governance 
assemblies. In the past year 
we organized group visits 
for Members from our North 
African and Middle Eastern 
region to the Technical and 
News Assemblies where 
dedicated meetings were also 
held. 

Thanks to European 
Commission funding, we’ve 
also been able to provide 
additional support for PSM 

in the Western Balkans. 


We’ve provided valuable 
assistance in key areas 
of PSM functioning such 
as funding, governance, 
management reforms and 
audience research. With the 
support of the EBU, two sets 
of Common Principles on PSM 
Funding and PSM Governance 
were adopted by PSM, 
representatives of the civil 
sector, parliaments, regulatory 
authorities and other relevant 
stakeholders. 

Our Public Service Journalism 
Initiative continued to provide 
Members with an amplified 
voice through industry 
partnerships, research and 
vital services that sustain and 
support PSM journalism. 

The Journalism Trust Initiative 

(JTI) culminated in the 
creation of a standard that 
promotes clear standards of 
accuracy, impartiality, and 
trust. The JTI Standard was 
established following several 
years of work with major 
industry partners including 
Reporters Without Borders 
and Agence France Presse. 

It features 18 clauses that help 
audiences identify trusted 
sources of news ranging from 
establishing ownership and 
sources of revenue to the 
editorial process. 

We were also founding 
partners of the Trusted News 
Initiative (TNI), with major 
news and tech organizations 
such as the BBC, Reuters, 
Facebook, and Twitter, 
to protect audiences and 
users from disinformation, 
particularly around moments 
of jeopardy, such as elections. 
The TNI will work collectively, 
where appropriate, to agree 
collaborative actions on 
initiatives including media 
education, voter information 
and creating an early warning 
system so organizations can 
alert each other rapidly when 
they discover disinformation 
which threatens human life or 
disrupts democracy. 

Defending journalism and 
supporting press freedom 
was one of the focuses of the 


Keep Media Good marketing 
campaign last year. We’ve 
worked with over 20 Members 
to demonstrate, via linear 
and online platforms, the 
strong impact PSM has on 
society. Featuring highlights 
from a huge range of 
broadcast channels across 
Europe, the campaigns have 
also emphasized the work 
public service media does 
in championing women in 
sport, giving children the 
opportunity to be seen 
and heard, and supporting 
society during the COVID-19 
pandemic. 

Across our social media 
platforms, we also supported 
and shared the work of our 
Members, highlighting the 
importance, diversity, and 
uniqueness of public service 
media. We received over 
1 million impressions on our 
posts highlighting the role the 
EBU and PSM were playing 
in supporting our Members 
in the first four months of the 
coronavirus pandemic. 
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HUB OF KNOWLEDGE 
EXPERTISE AND 
TRAINING 


Over the past year, we’ve continued to provide 
expertise and knowledge to help our Members 
thrive and develop in the fast-moving media 
landscape. 


Our Legal & Policy 
department organized more 
than 50 dedicated Member 
meetings with more than 
150 expert documents on EU 
and other matters, whilst at 
the same time offering more 
than 1,000 hours of tailored 
expert bilateral advice to 
Members on specific issues, 
including detailed analyses of 
national media laws and close 
assistance on active 
EU State aid cases. Legal & 
Policy’s information service, 
News2Know, continued to 


provide valuable updates 
to Members, sharing almost 
6,000 news items in 2019. 
Total subscribers were 
up 14.5% and now span 
112 organizations in over 
60 countries. 

The Media Intelligence 
Service (MIS) has also been 
offering Members invaluable 
assistance; delivering 
33 reports, 41 country profiles 
and 31 company profiles 
in 2019. Eight new reports 
focused on, among other 


subjects, the relationship 
between PSM and the 
OTT and music streaming 
platforms, democracy and 
PSM. 

A new toolkit to measure 
PSM’s Contribution to Society 

(C2S) included best practices, 
case studies and lessons learnt 
by Members who are trying 
to understand their impact 
on societies from a strategic, 
research and communications 
perspective. 
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Member 
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150 1 , 000 + 

expert documents 

hours of tailored expert 
bilateral advice to Members 


MEDIA INTELLIGENCE 
SERVICE 





33 41 31 

reports country company profiles 

profiles 



countries 



70 

different courses 



138 
16 


professionals from 


20 


Members in 


countries benefitted from the courses held 
at ^5 new Regional Learning Hubs 
in Bratislava, Tbilisi and Warsaw 
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We've also published major 
reports covering areas that 
impact our Members from 
digital transformation to 
gender equality and Artificial 
intelligence. 

The Digital Transformation 
Initiative Casebook 

presented a framework for the 
organizational transformation 
of PSM for today's digital 
world. Featuring 18 studies 
from across our membership, 
it examines the stories 
behind their successes and 
how Members are building 
organizations that are more 
agile, experimental, and 
adaptable to change. 

We published the leading 
strategies that underpin 
a gender-equal media 
organization in our All Things 
Being Equal report which 
provides recommendations 
on effective workplace 
policies to support equality 
of opportunity. Drawing on 
case studies from throughout 
Europe, the report provides 
practical guidelines based on 
Members' own experience in 
areas such as equal pay, work/ 
life balance and protection 
from sexual harassment and 
discrimination. 


The opportunities, and 
challenges that the 
development of artificial 
intelligence (Al) in newsrooms 
will bring was explored in 
our second annual News 
Report. The Next Newsroom: 
Unlocking the Power of Al 
for Public Service Journalism 
identifies an increased 
role for PSM in scrutinizing 
algorithmic-influenced 
decision making and rebutting 
false news through trusted, 
evidence-supported reporting. 

The importance of Al in 
helping PSM strengthen and 
personalize relationships with 
its audiences has also been 
explored through our strategic 
Al and Big Data Initiative 
(previously the Big Data 
Initiative). We've refocused on 
outreach to Members, aiming 
to help them harness the 
potential of Al and machine 
learning to support their 
PSM remit. A series of micro¬ 
workshops have brought 
Members and industry 
stakeholders together to 
exchange knowledge and 
seed collaboration. 


The EBU Academy has 

also been working to 
bring training closer to our 
Members. The Academy 
offered over 70 different 
courses last year and set 
up new Regional Learning 
Hubs to make learning more 
accessible. 138 professionals 
from 20 Members in 
16 countries benefitted from 
the courses held at three 
hubs in Bratislava, Tbilisi and 
Warsaw last year. Trainings 
have included courses on 
data journalism, outsourcing 
& verifying social media, 
broadcasting with mobile 
phones and storytelling using 
social platforms. 

New online learning sessions 
were also delivered for 
the first time in response 
to the COVID-19 crisis. 

Over 1000 professionals 
benefitted from these short 
courses, master classes and 
workshops tailored to the new 
broadcasting environment 
including remote journalism 
and working from home, 
fighting fake news during the 
pandemic and collaborative 
programme production during 
lockdown. 
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In the field of Technology and 
Innovation, we’ve worked to 
bring clarity to broadcasters 
and audiences regarding the 
specifications that both content 
and end-user devices should 
meet to ensure audiences can 
enjoy future high-quality media 
services. 
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EUROVOX AND PEACH 


We’ve produced a 
stable and secure set of 
guidelines to foster the 
adoption and deployment 
of UHD technologies. As 
UHD (with 4K resolution) 
and High Dynamic 
Range (HDR) look likely 
to become the new 
baseline, we provided 
several opportunities for 
Members to participate 
in valuable testing and 
knowledge-sharing 
around the production 
of content using the new 
formats. 


NEXT GENERATION 
AUDIO 


We’ve also been working 
on Next Generation 
Audio (NGA) which 
will allow consumers to 
experience audio content 
in optimized quality 
as well as facilitating 
valuable features like 
the personalization of 
different audio elements. 
We’ve led work by PSM 
R&D centres to create 
a vendor-independent 
path to NGA that 
maintains optimal content 
portability. The outcome 
of this work was adopted 
by the International 
Telecommunication Union 
as the basis for its global 
specifications for NGA 
production. 


Member collaboration 
continued on several 
software-driven projects 
designed to reduce 
costs and complexity 
and secure PSM 
competitiveness in their 
respective markets, 
including EuroVOX and 
PEACH. 

The EuroVOX project 
provides Members 
with an open toolkit 
for easily transcribing 
and translating content, 
putting best-in-class 
Al-services at the 
fingertips of content 
creators. Trials with 
EuroVOX-based tools, 
designed to give news 
editors easy access 
to transcription and 
translation services, 
were run in collaboration 
with three Members’ 
newsrooms. The EuroVOX 
toolkit was also used as a 
building block in a proof 
of concept designed to 
facilitate the exchange 
of audio and video news 
content. 

More Members are also 
now using PEACH - 
a suite of tools enabling 
service personalization 
and content 

recommendations across 
multiple platforms and 
devices. In 2019, VRT 
joined RTS (Switzerland), 
BR (Germany), SR 
(Sweden) in adopting it 
to transform their digital 
presence on mobile, web 
and other platforms, 
becoming more user¬ 
centric and data-driven. 











CONTENT PARTNER 


We have helped our Members increase the 
breadth, depth, and quality of their programming 
by providing them with access to a wide range of 
world-class content. 


Every year, our Members 
broadcast over 30,000 
hours of free-to-air sport, 

negotiated by the EBU, 
with events in the last year 
including the Tour de France, 
the FIFA TM Women’s World 
Cup, the IBU Biathlon World 
Championships and The 
Match Europe v USA. 

Glen Killane has been 
promoted from Deputy 
Director of Eurovision Sport 
to Executive Director and will 


now lead the continued roll¬ 
out of the EBU’s new Sport 
Strategy. 

In the last year, he has already 
overseen a series of rights 
agreement extensions with 
valued Eurovision Sport 
partners, including: ASO 
(covering the Tour de France 
and Vuelta a Espana until 
2025); FIFA (FIFA Club 
World Cup); the Austrian 
Ski Association (extension 
of media rights partnership 


until 2024); the International 
Biathlon Union (exclusive 
media rights partnership 
until 2026); UEFA (TV rights 
agreement covering multiple 
competitions, including the 
UEFA Women’s European 
Championships 2021, 
plus radio rights for UEFA 
Euro 2020) and European 
Gymnastics (extension of 
long-running media rights 
partnership until 2024). 
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We've also been exploring 
new ways to engage fans and 
audiences with a range of 
digital solutions such as a new 
winter sport fantasy game 
working with Scout Gaming 
on behalf of the Austrian Ski 
Association (OSV). 

As part of our commitment 
to make women's sport 
a standard fixture of the 
sports media landscape we 
established a Women’s Sport 
Expert Group last year, which, 
moving forward, will seek 
to increase the volume and 
coverage of women's sport 
while ensuring fair portrayal. 

Women in Music were also 
celebrated as we organized 
the first annual event 
supporting women across all 
levels of music, by dedicating 
airtime to play musical - or 
related content - exclusively 
by women to coincide with 
UNESCO's International 
Women's Day on 8 March. 

400 public service media 
radio broadcasters from over 
40 countries took part as our 
Music Exchange provided 
ready-to-broadcast material 
showcasing women artists 
including interviews, operas 
and rarely performed pieces. 

Alongside the 5,000 hours 
of music we shared in 2019, 
we've also been marking the 
250th anniversary of the birth 
of Beethoven with a curated 
selection of more than 100 
concerts, operas and archive 
recordings from around the 
world. 

It's not just old masters getting 
airplay - our partnership with 
the Eurosonic Festival in the 
Netherlands entered its third 
decade helping PSM share 
music from the best new 
young artists from around 
Europe. 

In 2019, we also strengthened 
our support for Members to 
reach kids and young adults 
with a new Young Audiences 
Initiative. The new portfolio 
of services was the result of 
thorough consultation with 


Members and a number of 
strategic workshops aimed 
at identifying the present 
day needs of our Members 
with regards to this target 
group. We've launched 
a range of new services 
including workshops, reports 
and insights to help our 
Members respond to market 
fragmentation. We've taken 
collective action towards the 
FAANGS on their children's 
content and rules, discussed 
the transition to digital for 
children’s brands and provided 
guidance to showcase 
PSM Kids’ contribution to 
society. We've also facilitated 
the design of new models 
of collaboration around 
children’s content, which are 
being implemented in 2020. 

Our new Drama Initiative 

is already helping Members 
to obtain early access to 
high-quality content as well 
as giving European PSM 
executives a first look at 
projects in development and 
giving them the opportunity 
to co-produce and/or to 
pre-buy. We want to increase 
co-production among EBU 
Members in order to keep 
rights circulating within the 
public-service ecosystem, 
encourage ambitious series 
and make it financially 
expedient for PSM to be 
involved in productions. 

Our News Exchange 

continues to thrive. In 2019, 
we exchanged almost 
4,000 hours of live news, 
42,000 edited news/sports 
news stories and 15,500 pieces 
of cleared eyewitness social 
media content. Our European 
Investigative Projects and 
Network has secured support 
for a further two years 
and now consists of over 
33 Member organizations. 

The network connects 
investigative reporters 
working on specific subjects, 
resulting in reports on a wide 
range of topics last year 
including suicide groups on 
Instagram, the spread of fake 
news on Twitter ahead of the 
EU elections, and the frozen 


assets of Gaddafi. It also hosts 
workshops and training to 
help share knowledge and 
expertise. 

Finally, our Live Events once 
again provided Members 
with high quality unique 
entertainment at a fraction 
of the cost of domestic 
production. 

The Eurovision Song Contest, 
Junior Eurovision Song 
Contest and Eurovision Choir 
competition collectively 
reached 200 million viewers in 
2019. 

The truly international 
appeal of the Eurovision 
Song Contest was seen 
in the 40 million viewers 
from 225 territories the 
competition’s YouTube 
channel attracted while an 
IPSOS poll showed that 
94% of adults (across the 
13 countries surveyed) had 
heard of the contest, 63% had 
watched at least once and 10% 
had voted. 

The Junior Eurovision Song 
Contest got 11.5 million unique 
viewers in the two weeks 
around last year's show while 
overl million engaged with 
our social posts. 
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NETWORKING 
AND ALLIANCES 
FACILITATOR 

One of our most important roles is to create 
communities to share learnings and to facilitate and 
broker relations as a collective with the wider industry, 
global players, and other broadcast partners. 


In 2019, we helped bring 
Members and the wider 
industry come together 
by organizing around 220 
meetings and events - from 
the Creative Forum to the 
Production Technology 
Seminar, the VOX Hackathon 
to Radio Archiving 
Workshops. We’ve also 
created a new Events calendar 
on ebu.ch to make it easier for 
Members to find events that 
are relevant to them. 


With the onset of COVID-19, 
we hit the ground running by 
moving most of our meetings 
and events online, enabling 
us to continue building 
communities across the 
Membership and develop new 
ways of interacting for the 
future. We helped facilitate 
over 70 virtual round tables, 
with over 2,000 participants 
in the first four months of 
the pandemic. This was 
accompanied by dedicated 


support online with Members 
downloading over 8,000 
documents from our bespoke 
COVID-19 webpage. 

Member collaboration around 
broadcast technology and 
innovation continued on 
several software-driven 
projects designed to reduce 
costs and complexity and 
secure PSM competitiveness 
in their respective markets. 
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The World 

Radiocommunication 
Conference 2019 (WRC-19) 
brought positive results for 
the EBU community, thanks 
to our concerted action with 
Members and partners. The 
conference, which makes 
globally binding decisions 
on how scarce spectrum 
resources are used, voted 
in line with two key EBU 
positions that aimed to secure 
audience reach for PSM into 
the future. It rejected an 
initiative that would lead to 
favouring an allocation of UHF 
spectrum to mobile, while 
also protecting a section 
of the C-Band spectrum 
that is currently used by 
broadcasters. The EBU 
community also successfully 
positioned itself to represent 
Members’ interest in the 
international study groups 
that will be preparing the 
ground for the next WRC in 
2023. 


As 5G technologies get set 

to introduce a paradigm shift 
with respect to new services 
and business opportunities 
in the global media industry 
we’ve been focused on 
building competencies 
within the membership, 
especially through project 
groups, publications and 
events, and involvement in 5G 
developments. 

We were the driving force 
behind the creation of the 
5G Media Action Group 
- 5G-MAG - providing a 
framework for stakeholders 
to collaborate on a market- 
driven implementation of 
5G solutions in the domains 
of audio-visual media 
distribution and production. 


Our FAANGS Talks continue 
to also help Members to 
understand the threats and 
opportunities arising from 
FAANGS’ strategies and to 
put PSM interests on their 
agendas. 

In the past year, we’ve 
provided insights on key 
strategic issues for Members, 
including dedicated FAANGS 
surveys organized with our 
TV, MIS, Kids and Radio 
communities. 

We also established new 
strategic relations with 
Apple, Spotify and Tik-Tok 
to address and resolve PSM 
issues and set up an expert 
group of strategic partnership 
managers from EBU Members 
to discuss FAANGS-related 
issues and inform them 
about EBU platform-related 
activities. 


Here are just three of the 


220 

meetings and events 
that we organized in the last year: 





PRODUCTION 
TECHNOLOGY 
SEMINAR 2020 


Our annual 
Production 
Technology 
Seminar focuses on 
recent and future 
developments in 
media production 
technology and is a 
key event for people 
needed to make 
informed decisions 
in this domain. 

This year’s event 
was attended by 
over 160 people - 
including members 
from 16 different 
countries. 


NEWS XCHANGE 



News Xchange is 
our annual event 
aimed at the broader 
international news 
industry. In 2019, 
we had almost 
600 attendees at our 
conference in Paris. 
These included 130 
participants from 
26 of our Member 
organizations. 


DIGITAL MEDIA DAYS 
2019 


Digital Media 
Days is a forum 
and networking 
event for all media 
professionals, with a 
focus on the digital 
future. Last year’s 
event in Stockholm 
attracted 236 
attendees including 
participants from 
44 EBU Member 
organizations in 23 
countries. 













In 2019, we helped bring Members 
and the wider industry come 
together by organizing around 220 
meetings and events - from the 
Creative Forum to the Production 
Technology Seminar, the VOX 
Hackathon to Radio Archiving 
Workshops. 
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EUROVISION 

SERVICES 


As an EBU company, Eurovision 
Services has a global reputation 
as the go-to media services 
provider for event organizers, 
media organizations and sport 
federations around the world. 
Our services are available 
commercially to both EBU 
Members and the wider industry. 
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EUROVISION 

SERVICES 

Eurovision Services enjoyed a very 
successful year providing broadcast 
services for some of the world’s biggest 
sports events and winning significant new 
business. 


EVENTS 

In its core business 
segment, Eurovision 
Services strengthened its 
role as a leading provider 
of distribution services 
to the world’s top sports 
properties, including world 
championships, Europe’s 
major football leagues and 
tournaments and the NBA. In 
our first year of business we 
were also chosen as principal 
distributor of the English 
Premier League until 2022. 

We also handled the 
distribution of many 
significant events in the 


world of news, culture and 
entertainment, including the 
64 th Eurovision Song Contest, 
for which we provided the 
multilateral distribution, 
dedicated services for 
specific broadcasters, playout 
facilities, editing suites, 
voting coordination as well 
as non-linear distribution and 
streaming services. 

Thanks to our excellent 
relationships with content 
owners and broadcasters 
alike, Eurovision Services 
offered end-to-end services 
including host broadcasting 
and distribution at numerous 


international sports events 
throughout the year. These 
included: 

- UCI Road Cycling World 
Championships 
(22-29 September 2019, 
Harrogate, England) 

- IBU Biathlon World 
Championships 
(12-23 February 2020, 
Antholz, Italy) 



UCI ROAD CYCLING WORLD 
CHAMPIONSHIPS 

22-29 SEPTEMBER 2019, HARROGATE, 
ENGLAND 

Eurovision Services produced and 
distributed the international signal to rights- 
holding broadcasters in HD from a range of 
cameras including bike-mounted cameras, 
motorbike cameramen and a helicopter. 



IBU BIATHLON WORLD CHAMPIONSHIPS 

12-23 FEBRUARY 2020, ANTHOLZ, ITALY 

Eurovision Services was host broadcaster 
and managed the international signal 
distribution for the IBU Biathlon World 
Championships in Antholz-Anterselva, 
Italy, providing three international feeds 
to rightsholders in Europe, Asia and the 
Americas, as well as dedicated services 
to several broadcasters. The broadcast 
infrastructure comprised 44 cameras 
around the stadium and medals plaza, 
including a skidoo camera, a drone, super- 
slow-motion cameras and a rail camera 
covering the targets in the shooting area. 


22 


SERVICES 

Work continues on the 
development of the Content 
Hub, which will be the 
cornerstone of the services 
that we provide to some of 
our biggest customers. The 
Content Hub simplifies and 
automates the increasingly 
complex workflows associated 
with live broadcasting of 
major events. It bridges the 
gap between production and 
distribution and maximizes 
the value of all live content, 
making it available in any 
format and on any network. 

Audio over IP, which was 
successfully deployed at the 
IBU World Championships in 
February, will be a key element 
in the Content Hub. As legacy 
ISDN lines are gradually 
phased out, broadcasters 
need an alternative means 
of carrying live commentary. 
Eurovision Services Audio 
over IP offers an end-to-end 
solution with guaranteed 
bandwidth on the Eurovision 
Global Network. 


TECHNOLOGY & INNOVATION 

In February 2020, Eurovision 
Services was confirmed 
as “SRT ready” by the SRT 
Alliance, after implementing 
the open-source SRT (Secure 
Reliable Transport) standard 
into its solutions. Eurovision 
Services has developed its 
own SRT gateway, which is 
compatible with various third- 
party decoders, as well as its 
own SRT decoder, and has 
already deployed customer 
solutions using SRT. 

We’ve also recently launched 
a major upgrade campaign 
to help broadcasters prepare 
to receive high-value live 
content encrypted with the 
new BISS-CA encryption 
standard co-developed by 
ATEME and the EBU. BISS-CA 
is a key weapon in the fight 
against content piracy, but 
its implementation requires 
registration and upgrading 
of over a thousand decoders 
located at broadcasters’ 
premises around the world. 
The first transmissions using 
BISS-CA are scheduled for 
Autumn 2020. 


EUROVISION SERVICES 
AROUND THE WORLD 

The official opening of 
the Eurovision Services 
Technology Hub in Madrid 
was a significant milestone in 
our company’s development, 
paving the way for this 
new location to become 
a centre of excellence for 
software engineering and 
digital services. The office 
opened its new digital desk 
in the summer of 2020 and 
will gradually take over the 
management of some digital 
services. 

Eurovision Services in 
Singapore moved into a 
state-of-the-art new office 
in which more than half of 
the floor space is dedicated 
to the management of Asian 
Football Confederation 
competitions within the 
framework of a new four-year 
deal. 

The Washington, DC premises 
were also refurbished and 
include space for NEP 
Media Solutions to host 
their US business after the 
two companies teamed up 
to offer integrated media 
management and distribution 
solutions. 
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MEMBERSHIP AND 
MANDATORY FEES 


Breakdown of Membership & Mandatory Fees 

Mandatory fees are down slightly in 2019 due to the departure of a couple of Members. 
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Membership 

Fee 



Mandatory 

Charges 


Values in millions CHF 


Note: excluding core sports 
rights for Members 


Usage of Membership and Mandatory Fees 

Membership and mandatory fees are used to fund the different services outlined in this report. Our new 
strategy led to an increase in our spend on providing expertise to our Members and opportunities for 
networking, learning and sharing in 2019. 



Content: CFIF 32.2 million 



Expertise, Learning, Sharing & Networking: 
CHF 13.9 million 


52% 



Research & Development: 
CHF 10.2 milion 


Advocacy: CHF 5.9 million 


Note: excluding core sports 
rights for Members 



26 
















EBU STAFF 


EBU headcount 


EBU staff turnover 


The EBU employs 462.5 staff worldwide 
(permanent and temporary positions) at its 
headquarters in Geneva and in its worldwide 
branches and subsidiaries. 



66 



| Geneva (EBU + ESSA) 


Leavers 


Worldwide and subsidiaries 


Joiners 


Nationalities of EBU Staff 

We employ staff of 41 nationalities in Geneva 


41 

nationalities 

9 



Gender split by all staff/managers in Geneva 

We employ 163 women and 229 men in Geneva 



managers (29 women | 38 men) 



non managers (134 women | 191 men) 


| Woman 
Men 


27 




























FINANCIAL 

STATEMENTS 


BALANCE SHEET 

The overall value of the EBU 
(Consolidated) Balance 
Sheet at the end of 2019 
was CHF 11.2m lower than 
at 31 December 2018, owing 
mainly to a decrease in current 
Work in Progress (WIP) and 
Received in Advance (RIA), 
relating to sports rights, 
as well as lower Accounts 
Receivable and Accrued 
Revenues. This was partially 
offset by increases in non- 
current Received in Advance 
(RIA) and Work in Progress 
(WIP). The reclassification 
of deferred income between 
currentand non-current 
liabilities was due to changes 
in competition dates relating 
to important sports rights. 

On the assets side, the 
increase in Accounts 
Receivable (net) furthermore 
reduced the net cash position 
by CHF 5.6m. 

General Reserves decreased 
by CHF 4.7m, reflecting mainly 
the loss reported by Business 
Services in 2019 (-CHF 4.2m). 

STATEMENT OF 
ACTIVITIES 

In 2019 the EBU did not reach 
its surplus target of CHF 
3.2m on a comparable basis, 
ending the year with a total of 
CHF 1.6m. 

SHARED SERVICES: 

Shared Services spent 
CHF 0.7m less than budgeted, 
with a total annual outlay of 
CHF 31.0m, breaking down as 
follows (CHF millions): 

- Shared Governance: 0.7 

- Shared Fegal: 1.9 

- HR: 2.5 

- Supporting Services: 

Finance 4.2, IT 5.4, Facilities 
5.8 and Supporting 
Services Management (incl. 


Corporate Security) 1.2 

- Other Shared Services 
(Subsidiaries): 9.3 

Shared Services are fully 
charged to Eurovision 
Services SA based on an 
annual budgeted (i.e. fixed) 
recharge. The balance is then 
allocated to EBU Member 
Services through allocation 
keys based on use of services. 
As a consequence, any 
variance relative to the budget 
is mostly (at a rate of 85%) 
absorbed by EBU Member 
Services. 

In 2019, the cost saving 
achieved in Shared Services 
therefore benefited Member 
Services (CHF 0.6m) 
and Eurovision Services 
(CHF 0.1m). 

EBU MEMBER SERVICES: 

In 2019 Member Services 
generated a surplus of 
CHF 5.8 million on a 
comparable basis, which was 
CHF 0.4m less than the annual 
budget of CHF 6.2m: 

- Permanent Services: 

CHF 3.2m, which was 
CHF 1.4m below budget, 
notably due to higher staff 
costs, larger provisions 
for doubtful debtors and 

a change in the Shared 
Services allocation between 
Media and Media User-Pay 
to better reflect actual 
usage of Shared Services 
(neutral at consolidated 
level). 

- Mandatory Services: 

CHF 8.1m, which was 
CHF 1.4m better than 
budgeted, thanks to a 
stronger performance 
(CHF 0.5m) by the News 
Exchange (permanent 
network optimization 
and lower equipment 
and maintenance costs) 
and increased use of 


the General Reserve 
(CHF 1.0m) to compensate 
for the shortfall. In contrast, 
Eurovision Sport ended 
2019 within budget 
(CHF 0.1m) despite a 
negative foreign-exchange 
impact and higher running 
costs. 

- User-Pay Services: 

CHF 1.9m, which was 
CHF 1m lower than 
budgeted due to a heavier 
loss by Eurovision News 
(CHF 3m versus CHF 2m as 
budgeted). The larger loss 
reported by the T&l user- 
pay project (EBU Flow) was 
offset by the recognition of 
income from Media User- 
Pay (Music Exchange and 
Eurovision family of events) 
in relation to the provision of 
past services. 

- Eurovision Sport - Sales: 

CHF 1.4m versus CHF 0.3m 
budgeted. 

- Group Services: CHF 1.5m, 
which was CHF 0.5m lower 
than the CHF 2m budgeted, 
reflecting reduced EAI office 
rentals. 

EUROVISION SERVICES: 

For its first year as a separate 
commercial entity, Eurovision 
Services reported a loss of 
CHF 4.2m, which was CHF 
1.2m lower than the budgeted 
loss of CHF 3.0m: 

- Margin was strongly 
impacted by adverse 
currency movements and 
the underperformance 
by Digital Services and 
Unis/OSS, plus cut-off 
effects from 2018 (volume 
discounts granted in 
2019 on UEFA 2018/2019 
packages + 2018 revenue/ 
profit share not provided 
for). 

- Staff costs overran by 
CHF 1m due to significant 
organizational changes, 
which either took place in 
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2019 or were planned for 

2020 but provisioned for 
in 2019. Taken together, 
fees (-0.8m) and IT costs 
(+0.5m) overran by 

CHF 0.3m, while provisions 
for doubtful debtors and 
indirect costs and recharges 
(notably brokerage 
commissions) were CHF 
0.3m lower than budgeted. 

- Intra-group running costs 
were slightly lower than 
budgeted (CHF 0.1m) (see 
Shared Services). 

CASH-FLOW 

STATEMENT 

The positive net cash flow 
from operating activities in 
2019 was mainly the result of 
lower Accounts Receivable 
(net) and higher Received in 
Advance, largely due to the 
timing of cash inflows and 
outflows relating to major 
sports events within the year 
and the related payments. 
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STATEMENT OF ACTIVITIES 


For the year ended For the year ended 


All Figures in '000 CHF 

31.12.2019 

31.12.2018 

Sales of Rights 

156*502 

288197 

Network Sales 

94*364 

107700 

Contributions from Members 

30*084 

29*984 

Other Revenues 

65*689 

77173 

Operating Income 

346*639 

502*554 

Acquisition of Rights 

(136*585) 

(274*302) 

(Charge) / Release of Impairments 

148 

(T371) 

Network Expenses 

(48735) 

(51*544) 

Operations Expenses 

(27*895) 

(34*351) 

Employee Benefit Expenses 

(79758) 

(78*868) 

Travel Expenses 

(4*479) 

(6*558) 

Fees 

(14758) 

(17*306) 

Depreciation of Fixed Assets 

(17*465) 

(15*889) 

Provisions for Doubtful Debtors 

(T520) 

(99) 

Other Expenses 

(18774) 

(19*432) 

Operating Expenses 

(349*821) 

(499*720) 

Surplus / (Loss) from Operations 

(3182) 

2*834 

Net Financial Result 

(406) 

(776) 

Surplus / (Loss) for the Year before Taxation 

(3*588) 

2*058 

Income Taxes 

(45) 

(88) 

Net Surplus / (Loss) for the Year 

(3*633) 

1*970 


Note on proposed allocation of earmarked reserves 

Earmarked Reserves were previously increased in anticipation of 
certain specific costs and charges arising in 2018 and 2019. 

They stand in relation to the net income (loss) for those years as 
follows: 



2019 

2018 

1 Net Income / (Loss) for the Year 

(3*633) 

1*970 

Reserves earmarked against specific costs and charges 

5*270 

3*900 

Surplus for the year before costs and charges covered 
by Earmarked Reserves 

1*637 

5*870 
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BALANCE SHEET 


All Figures in r OOO CHF 

31.12.2019 

31.12.2018 

ASSETS { 

Current Assets 



Cash and Cash Equivalents 

10T867 

107*476 

Accounts Receivable and 
Accrued Revenues 

88749 

108*813 

Work in Progress - 
Short Term 

32*345 

41*148 

Other Short Term Assets 

13*977 

4*043 

Financial Assets 

5*316 

61 

Total Current Assets 

242*254 

261*541 

Non-Current Assets 



Work in Progress - 
Long Term 

78*459 

70*015 

Other Long Term Assets 

4*367 

4*265 

Tangible Assets Net 

40*802 

39*483 

Intangible Assets Net 

23*212 

25*074 

Total Non-Current Assets 

146*840 

138*837 

Total Assets 

389*094 

400*378 


All Figures in *000 CHF 

31.12.2019 

31.12.2018 

LIABILITIES 

Current Liabilities 

Accounts Payable and Accrued 
Expenses 

Received In Advance - 
Short Term 

109*901 

109*468 

40*301 

43*138 

Short Term Financial Liabilities 

3*843 

2 

Other Short Term Liabilities 

16*257 

30*443 

Total Current Liabilities 

170*302 

183*051 

Non-Current Liabilities 



Received In Advance - 
Long Term 

63*347 

57*038 

Other Long Term liabilities 
and provisions 

3*546 

6*632 

Total Non-Current Liabilities 

66*893 

63*670 

Association's Equity 



General Reserves 

105*564 

110*264 

Earmarked Reserves 

49*859 

41*023 

Surplus / (Loss) for the Year 

(3*633) 

1*970 

Cumulative Translation 
Adjustment 

109 

400 

Total Equity 

151*899 

153*657 

Total liabilities and equity 

389*094 

400*378 


CASH-FLOW STATEMENT 


All Figures in *000 CHF 

Cash Flow from operating activities 

31.12.2019 

31.12.2018 

Net Surplus / (Loss) 

(3*633) 

1*970 

Depreciation 

17*469 

15*889 

Interest Income 

(606) 

(386) 

Provision / (Reversal) for Doubtful Debtors 

1*520 

99 

Decrease/ (Increase) in Debtors and other Receivables 

8*503 

87*072 

Decrease in Work In Progress 

359 

18*392 

Increase / (Decrease) in Creditors and other Payables 

(16*840) 

57*617 

(Decrease) / Increase in Received in Advance 

3*473 

(148*455) 

Net Cash Flow from / (used in) Operating Activities 

10*245 

32*198 

Cash Flow from investing Activities 



Tangible Assets Acquisition 

(10*635) 

(21*569) 

Tangible Assets Disposals 

356 

13*625 

Intangible Assets Acquisition 

(7*669) 

(20*743) 

Intangible Assets Disposals 

1*040 

11*160 

Interest Received 

594 

388 

Net Cash Flow used in Investing Activities 

(16*314) 

(17*139) 

Effects of exchange rate changes on the balance of cash held 
in foreign currencies 

(3*381) 

3*372 

Net Variation in Cash & Cash Equivalents 

(9*450) 

18*431 

Cash & Cash Equivalents at Beginning of Period 

107*474 

89*043 

Cash & Cash Equivalents at End of Period 

98*024 

107*474 

Net Variation in Cash & Cash Equivalents 

(9*450) 

18*431 | 
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ANNEXES 


OUR MEMBERS & ASSOCIATES 


LIST OF COMMITTEES & EXPERTS GROUP MEMBERS 



OUR MEMBERS & 
ASSOCIATES 


MEMBERS 

Albania 

- Radiotelevisione Shqiptar 
(RTSH) 

Algeria 

- Etablissement public de 
Television Algerienne (EPTV) 

- Etablissement National de 
Radiodiffusion Sonore (EPRS) 

- Telediffusion dAlgerie (TDA) 

Andorra 

- Radio i Televisio dAndorra, S.A. 
(RTVA) 

Armenia 

- Public Television & Radio 
Armenia (AMPTV), comprising: 

- Public Television of Armenia 

- Public Radio of Armenia 

Austria 

- Osterreichischer Rundfunk 
(ORF) 

Azerbaijan 

- Ictimai (ICTI/ITV) 

Belarus 

- National State 
Teleradiocompany of the 
Republic of Belarus (BTRC) 

Belgium 

- Vlaamse Radio- en 
Televisieomroep (VRT) 

- Radio-Television Beige de la 
Communaute frangaise (RTBF) 

Bosnia-Herzegovina 

- Javna Radio Televizijska servis 
Bosnia i Hercegovine (BHRT) 

Bulgaria 

- Balgarsko Nacionalno Radio 
(BNR) 

- Balgarska Nacionalna Televizija 
(BNT) 

Croatia 

- Hrvatska Radiotelevizija (HRT) 

Cyprus 

- Cyprus Broadcasting 
Corporation (CBC) 


Czech Republic 

- Cesky Rozhlas (CR) 

- Ceska Televize (CT) 

Denmark 

- DR (DR) 

- TV2/Denmark (DK/TV2) 

Egypt 

- National Media Authority 
(NMA) 

Estonia 

- Eesti Rahvusringhaaling (ERR) 

Finland 

- Oy Yleisradio Ab (Yle) 

France 

- Europe 1 (El) 

- Groupement des 
Radiodiffuseurs frangais de 
I’UER, comprising: 

- FranceTelevisions (France 2, 
France 3, France 4, France 5 
and Reseau France Outre-mer) 

- Radio France 

- France Medias Monde (RFI, 
France 24, Monte Carlo 
Doualiya) 

Georgia 

- Georgian Public Broadcaster 
(GPB) 

Germany 

- Arbeitsgemeinschaft 
der offentlich-rechtlichen 
Rundfunkanstalten der 
Bundesrepublik Deutschland 
(ARD), comprising: 

- Bayerischer Rundfunk 

- Hessischer Rundfunk 

- Mitteldeutscher Rundfunk 

- Norddeutscher Rundfunk 

- Radio Bremen 

- Rundfunk Berlin-Brandenburg 
Saarlandischer Rundfunk 

- Sudwestrundfunk 

- Westdeutscher Rundfunk 

- Deutsche Welle 

- Deutschlandradio 

- Zweites Deutsches Fernsehen 
(ZDF) 

Greece 

- Hellenic Broadcasting 
Corporation (ERT) 


Hungary 

- Hungarian Media Group (HMG), 
comprising: 

- Media Support and Asset 
Management Fund (MTVA), 

- Duna Media Service Provider 

Iceland 

- Rikisutvarpid (RUV) 

Ireland 

- Raidio Teilifis Eireann (RTE) 

- TGA (TGA) 

Israel 

- Israeli Public Broadcasting 
Corporation (IPBC) 

Italy 

- Radiotelevisione Italiana (RAI) 

Jordan 

- Jordan Radio & Television 
Corporation (JRTV) 

Latvia 

- Latvijas Radio (LR) 

- Latvijas Televizija (LT) 

Lebanon 

- Tele-Liban (TL) 

Libya 

- Libya National Channel (LNC) 

Lithuania 

- Lietuvos Radijas ir Televizija 
(LRT) 

Luxembourg 

- CLT Multi Media (CLT) 

- Etablissement de Radiodiffusion 
Socioculturelle du Grand-Duche 
de Luxembourg (ERSL) 

Malta 

- Public Broadcasting Services 
Ltd. (PBS) 

Moldova 

- Teleradio-Moldova (TRM) 
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Monaco 

- Groupement de Radiodiffusion 
monegasque (GRMC), 
comprising: 

- Radio Monte-Carlo, 

- Tele Monte, 

- Carlo-Monaco Media Diffusion 

Morocco 

- Societe Nationale de Radio 
Television (SNRT) 

Montenegro 

- Radiotelevizija Crne Gore 
(RTCG) 

Netherlands 

- Nederlandse Publieke Omroep 
(NPO), comprising: 

- Vereniging AVROTROS 

- Omroepvereniging BNN-VARA 

- Vereniging De Evangelische 
Omroep (EO) 

- Omroep MAX 

- Vereniging KRO-NCRV 

- Nederlandse Omroep Stichting 
(NOS) 

- NTR 

- Omroepvereniging VPRO 

North Macedonia 

- MKRTV (MKRTV) 

Norway 

- Norsk Rikskringkasting (NRK) 

- TV 2 AS (TV2) 

Poland 

- Polskie Radio i Telewizja (PRT), 
comprising: 

- Polskie Radio SA (PR) 

- Telewizja Polska SA (TVP) 

Portugal 

- Radio e Televisao de Portugal 
(RTP) 

Romania 

- Societatea Romana de 
Radiodifuziune (ROR) 

- Societatea Romana de 
Televiziune (TVR) 

Russian Federation 

- Channel One Russia (C1R) 

- Radio Dom Ostankino (RDO), 


comprising: 

- Radio Mayak (MK) 

- Radio Orpheus (OP) 

- Rossijskoe Teleradio (RTR) 

San Marino 

- San Marino RTV (RTV) 

Serbia 

- Radiotelevizija Srbije (RTS) 

Slovakia 

- Rozhlas a televizia Slovenska 
(RTVS) 

Slovenia 

- Radiotelevizija Slovenija 
(RTVSLO) 

Spain 

- Radiotelevision Espanola 
(RTVE) 

Sweden 

- Sveriges Television och Radio 
Grupp (STR), comprising; 

- Sveriges Television AB (SVT) 

- Sveriges Radio AB (SR) 

- Swedish Educational 

- Broadcasting Company (UR) 

Switzerland 

- Schweizerische Radio und 
Fernsehgesellschaft (SRG/SSR) 

Tunisia 

- Radio tunisienne et Television 
tunisienne (RTTT), comprising: 

- Radio tunisienne 

- Television tunisienne 

Turkey 

- Turkiye Radyo-Televizyon 
Kurumu (TRT) 

Ukraine 

- Public Broadcasting Company 
of Ukraine (UA:PBC) 

United Kingdom 

- British Broadcasting 
Corporation (BBC) 

- United Kingdom Independent 
Broadcasting (UKIB), 
comprising: 

- Independent Television: 

The Network Centre, grouping: 


- ITV Anglia Television 

- ITV Border Television 

- ITV Central Television 

- Channel Television 

- ITV Granada Television 
STV Central 

- ITV Wales Television 

- ITV West Television 

- ITV London Television 

- ITV Meridian Television 

- STV North 

- ITV Tyne Tees Television 

- UTV Limited 

- ITV Westcountry Television 

- ITV Yorkshire Television 

- Channel 4 

- Sianel 4 Cymru 

Vatican State 

- Radio Vaticana (RV) 
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ASSOCIATES 

Australia 

- Australian Broadcasting 
Corporation (ABC) 

- Free TV Australia (Free) 

- Special Broadcasting Service 

Corporation (SBS) 

Bangladesh 

- Bangladesh Television (BTV) 

Brazil 

- Radio Cultura (RC) 

Canada 

- Canadian Broadcasting 
Corporation/Societe Radio 
Canada (CBC) 

Chile 

- Corporacion de Television de 

la Universidad Catolica de Chile 
(Canal 13) (UCCTV) 

China 

- China Central Television (CCTV) 

- Shanghai Media Group (SMG) 

Cuba 

- Instituto Cubano de Radio y 
Television (ICRT) 

Georgia 

- Rustavi 2 (RB) 

- Teleimedi (TEME) 

Hong Kong 

- Radio Television Hong Kong 
(RTHK) 

India 

- All India Radio (AIR) 

Iran 

- Islamic Republic of Iran 
Broadcasting (IRIB) 

Japan 

- Nippon Hoso Kyokai (NHK) 

- TBS Television Inc. 

- Tokyo FM Broadcasting Co. Ltd 
(TFM) 

Kazakhstan 

- Khabar Agency (KA) 


Korea (Republic of) 

- Korean Broadcasting System 
(KBS) 

Malaysia 

- Radio Television Malaysia (RTM) 

Mauritius 

- Mauritius Broadcasting 
Corporation (MBC) 

New Zealand 

- Radio New Zealand (RNZ) 

- Television New Zealand Ltd 
(TVNZ) 

Oman 

- Public Authority for Radio and 
TV (PART) 

South Africa 

- South African Broadcasting 
Corporation (SABC) 

Syria 

- Organisme de la Radio- 
Television Arabe Syrienne 
(ORTAS) 

United States of America 

- American Public Media (APM) 

- Capital Cities/American 
Broadcasting Companies Inc. 
(ABC) 

- CBS Corporation (CBS) 

- National Broadcasting 
Company 

Inc. (NBC) 

- National Public Radio (NPR) 

- WFMT Radio Network (WFMT) 


APPROVED 

PARTICIPANTS 

- ARTE 

- Catalunya Musica (CAT) 

- EuroNews 

- Public Enterprise National 
Broadcasting-Skopje (Javno 
Pretprijatie Nacionalna 
Radiodifuzija-Skopje) (North 
Macedonia) (MKNRD) 

- Cellnex Telecom, S.A. (formerly 
Albertis Telecom Terrestre, S.L.) 
(CELLNEX) 

- Russian TV & Radio 
Broadcasting Network (RTRN) 

- TV5 
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OUR COMMITTEES & 
EXPERT GROUP MEMBERS 


GOVERNING 

COMMITTEES 

International Broadcasting 

Assembly 

Chair 

John Maguire, France Medias 
Monde (France) 

Members 

- Nathalie Bobineau, France 
Televisions (France) 

- Kazimir Bacic, HRT (Croatia) 

- Zlatan Begovic, RTS (Serbia) 

- Paulo Jorge, RTP (Portugal) 

- Simona Martorelli, RAI (Italy) 

- Maria Jesus Perez, RTVE (Spain) 

Legal and Policy Committee 

Chair 

Olav Nyhus, NRK (Norway) 

Vice Chair 

Simona Martorelli, RAI (Italy) 

Members 

- Kirsi Bruck, YLE (Finland) 

- Adriano Gambi, RTBF (Belgium) 

- Roxana lonescu, RTV (Romania) 

- Helen Keefe, BBC (United 
Kingdom) 

- Nathalie Leger, GRF/FT (France) 

- Josef Lusser, ORF (Austria) 

- Elene Mikhailova, GPB (Georgia) 

- Alan Morrison, STR/SR 
(Sweden) 

- Veronica Olle Sese, RTVE 
(Spain) 

- Micol Rigo, RAI (Italy) 

- Peter Tarr, HMG/MTVA 
(Hungary) 

- Ronald Vecht, NPO 
(Netherlands) 

- Peter Weber, ZDF (Germany) 

- Jan Wiesner, ARD (Germany) 

- Krzysztof Wojciechowski, PRT/ 
TVP (Poland) 


News Committee 

Chair 

Balon-Perin BenoTt, RTBF 

(Belgium) 

Vice-Chairs 

- Gomez-Bueno Asun, RTVE 
(Spain) 

- Solinas Giuseppe, RAI (Italy) 

- Zilken-Leitgeb Petra, ZDF 
(Germany) 

Members 

- Bal Geertje, VRT (Belgium) 

- Kandemir Pinar, TRT World 
(Turkey) 

- Lowe Eimear, RTE (Ireland) 

- Mitschitz Andreas, ORF 
(Austria) 

- Radulescu-Vochin Madalina, 

TVR (Romania) 

- Soula Samah, FRTV (France) 

- Taubert Krista, YLE (Finland) 

- Ward-Lilley Sarah, BBC (United 
Kingdom) 

- Wegener Michael, ARD 
(Germany) 

Radio Committee 

Chair 

Graham Ellis, BBC (United 

Kingdom) 

Vice Chairs 

- Philippa De Roten, SSR SRG 
(Switzerland) 

- Rene Zavoral, CR (Czech 
Republic) 

Members 

- Andrea Borgnino, RAI (Italy) 

- Gabriel Bystrom, Sveriges Radio 
(Sweden) 

- Elene Gabashvili, GPB (Georgia) 

- Frederic Gerand, RTBF 
(Belgium) 

- Pawel Kwiecinski, Polskie Radio 
(Poland) 

- Miha Lampreht, RTVSLO 
(Slovenia) 

- Michael Reichert, BR (Germany) 

- Javier Sanchez, RNE (Spain) 

- Dan Santa, ROR (Romania) 


Sport Committee 

ExBo representative 

Petr Dvorak, CT (Czech Republic) 

Chair 

Runar 0stmo, NRK (Norway) 

Vice Chairs 

- Yolanda Garcia Cuevas, TVE 
(Spain) 

- Jan Olsson, SVT (Sweden) 

- Marek Szkolnikowski, TVP 
(Poland) 

- Natalia Tolkacheva, RTR (Russia) 

Members 

- Michael Amsinck, ZDF 
(Germany) 

- David Szekely, MTVA (Hungary) 

- Richard Armstrong, BBC 
(United Kingdom) 

- Adrian Boss, SSR (Switzerland) 

- Pavel Bulatski, BTRC (Belarus) 

- Vladimir Drbohlav, CT (Czech 
Republic) 

- Pier Francsco Forleo, RAI (Italy) 

- Christa Kurzweil, ZDF (Germany) 

- Frederic Prallet-Dujols, FT 
(France) 

- Laurent-Eric Le Lay, FT (France) 

- Declan McBennet, RTE (Ireland) 

- David Naert, VRT (Belgium) 

- Richard Parkes, BBC (United 
Kingdom) 

- Maria Cristina Sandor, RAI (Italy) 

- Michaela Wulfers, ARD 
(Germany) 

- Adrian Fikentscher, ARD 
(Germany) 

TV Committee 

Chair 

Markus Sterky, SVT (Sweden) 

Vice Chairs 

- Ana Maria Bordas, RTVE 
(Spain) 

- Olga Bordeianu, TRM (Moldova) 

- Natalija Gorscak, RTVSLO 
(Slovenia) 

- Dermot Horan, RTE (Ireland) 

Members 

- Albrecht Bischoffshausen, ARD 
(Germany) 

- Faruk Guven, TRT (Turkey) 

- Petri Jauhiainen, YLE (Finland) 

- Arnaud Ngatcha, FTV (France) 

- Ekaterina Orlova, RTR (Russian 
Federation) 

- Matt Travers, BBC (United 
Kingdom) 

- Bakel Walden, SSR SRG 37 
(Switzerland) 


Technical Committee 
Chair 

Judy Parnall, BBC (United 
Kingdom) 

Vice Chairs 

- Olli Sipila, YLE (Finland) 

- Thomas Saner, SRG SSR 
(Switzerland) 

Members 

- Gino Alberico, RAI (Italy) 

- Kazimir Bacic, HRT (Croatia) 

- Per Bjorkman, SVT (Sweden) 

- Michael Eberhard, SWR 
(Germany) 

- Galina Fedorova, RTR (Russia) 

- Frangois-Xavier Georget, FT 
(France) 

- Grigoris Maliotis, CyBC (Cyprus) 

- Michael Nugent, ERT (Greece) 

- Jozef Wacnik, PR (Poland) 

- Brian Wynne, RTE (Ireland) 


EXPERT GROUPS 

- Al and Data Group 

- Access Services Experts 

- Ars Acustica Group 

- Classical Music Group 

- Communications Directors 
Group 

- Contact Engineers Group 

- Content Regulation Group 

- Copyright Group 

- Culture Group 

- Data Protection Officers’ Group 

- Digital Steering Committee 

- Digital Storytelling Labs 

- Drama Group 

- EBU Academy Committee 

- EBU Connect Steering Group 

- Erfurt Exchange Experts Group 

- European Digital Radio Alliance 

- Eurosonic Group 

- Eurovision Debate Editorial 
Board 

- Eurovision Song Contest 
Reference Group 

- Features Group 

- Finance Group 

- Folk Music Group 

- Formats Core Group 

- Gender Equality and Diversity 
Steering Group 

- Human Resources Steering 
Committee 

- Intercultural and Diversity TV 

- International Relations Group 

- Jazz Producers 

- Junior Eurovision Song Contest 
Steering Group 

- Legal and Policy Distribution 
Group 

- Media Steering Group 

- New Radio 

- Notturno 

- Platform (Business) Regulation 
Group 

- Public Service Media Funding 
and Governance Group 

- Public Service Media Future 
Leaders Group 

- Radio Sport Group 

- Radio and Audio News Group 

- Sports/Legal Group 

- Statutes Group 

- TV Children and Youth Experts 

- TV Documentary Experts 

- TV Fiction Experts 

- TV Music Reference Group 

- TV Science and Knowledge 
Experts 

- VOX - Voice User Interfaces 
Group 

- Women Executives in Media 

- Women’s Sport Expert Group 

- World Music Group 
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